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5 Accessibility and Satisfaction Rank High in PI’s Priorities 

In addition to providing voca-
tional services, we at PI want 
to understand how these ser-
vices impact the larger commu-
nity. We approach this under-
standing in two ways: by work-
ing toward improving commu-
nity accessibility for the people 
we serve and by assessing how 
satisfied the community is with 
our services. Each year we re-
view and reformulate an Acces-
sibility Plan and we survey our 
stakeholders and program par-
ticipants as to their satisfaction 
with our services. 

This year’s Accessibility Plan 
focused on 
clear and 
efficient 
communi-
cation with 
all the par-
ties in-
volved in 
our move 
to Person 
County 
Govern-
ment. Other goals focused on 
after-hours protocol for com-
municating with PATS and dili-
gent monitoring of the new 
IPRS billing system that the 
state implemented last year. 
We also implemented direct de-

posit for our program employees, 
which gave them better accessi-
bility and control over their 
money. The accessibility plan for 
fiscal year 2005-2006 focuses on 
continuing to revise policies and 
procedures according to our new 
status in Person County Govern-
ment. In addition, we will look at 
how to find or create jobs in a 
dwindling economy and some 
creative ways to access transpor-
tation for people working second, 
third and weekend shifts.  

It is important that the people we 
serve in our programs are satis-
fied with the services they are re-
ceiving. Program Managers at PI 

maintain an open door 
policy and welcome con-
sumer feedback through-
out the year. Once a year, 
each program formally 
surveys those receiving 
services. For fiscal year 
2004-2005, we achieved 
90% to 100% satisfaction 
in ADVP, CAP/CBS, Work 
Adjustment Training and 
Evaluation Services. 

Person Industries works with 
businesses, industries and agen-
cies as we help people with dis-
abilities find employment. These 
organizations provide valuable 
feedback to us through our Stake-

holders 
Surveys, which are sent out 
once a year. We tailor each 
survey to the type of organi-
zation and the nature of our 
relationship with the organi-
zation. We ask the organiza-
tion to rate us on a 5-point 
scale with 1 as poor and 5 as 
excellent. This year we had 
68% of our stakeholders re-
turn surveys. The overall av-
erage ranking for all survey 
questions was 4.5, which is 
above average to excellent. In 
addition 93% of our respon-
dents would recommend our 
programs and services to oth-
ers. Several organizations 
gave us useful feedback that 
we will use to make organiza-
tional changes and improve 
services for next year. 

ADVP program recipients reported 100% satisfaction on surveys. 

On a scale of 1 to 5 with 1 being poor and 5 being 
excellent, employers rated SE Program Recipients 4.5.  

Financial Summary for 2004–2005 
Revenue FY 2005 % of Total FY 2004 % of Total 

County $84,999.88 3.7% $51,000.00 2.1% 
Medicaid $355,093.49 15.5% $338,163.31 14.0% 
Program Generated $1,450,637.70 63.2% $1,230,739.50 51.0% 
Contributions $300.00 0.0% $1,500.00 0.1% 
Miscellaneous $5,743.68 0.3% $9,603.18 0.4% 
State Revenues $686,660.43 21.0% $782,471.32 32.4% 
Federal Revenues $0.00 0.0% $0.00 0.0% 
Allocated Agency Support -44,411.54 -4%   

Total $2,539,023.64 100.0% $2,413,477.31 100.0% 
     

Expenses     
Salaries & Benefits (Staff) $1,229,222.30 48.4% $1,036,498.30 42.9% 
Salaries & Benefits (Employees) $881,977.56 34.7% $905,141.60 37.5% 
Supplies and Materials $86,807.58 3.4% $79,710.56 3.3% 
Current Obligations & Services $167,904.80 6.6% $143,479.46 5.9% 
Fixed Charges and Obligations $167,102.40 6.6% $141,968.16 5.9% 
Capital Outlay $1,153.00 0.0% $8,688.00 0.4% 
Client Services Contracts $4,856.00 0.2% $71,214.67 3.0% 
Other  0.0% $26,776.56 1.1% 

     
Total $2,539,023.64 100.0% $2,413,477.31 100.0% 

     
     


